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The Bush mystique

Don't tell Laura, but it’s girls
more her daughter’s age
who’d like a roll in the hay
with President Bush than
middle-aged women. A mar-
ket survey by DiMassimo
Brand Advertising provided
to Whispers finds that
women ages 18-25 pick
Bush as one of the top-10
guys they’d like to spend a
night with. Actually, he was
No. 9. His strut is less at-
tractive to women more his
age, who pick him 11th.




