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Agency leaders cautious
aboutt recovery forecasts

Recent MEA sctivity and anecdotal
evidence of increased recruitment
h”:ﬂ-w
_!&hﬂ':‘m

The media has tried to remain
ubNclons i bé mommcd ol
e o
Hness the )

:3:“3 hﬁ‘mu;nl“'nl. ‘I.xh:::
sporied a huge front cover
lne, “The Surprise Economy,”
and pctused a ssted arm

a it-lion from a mapcian’s
hat The premise of the picce
Imtroduced by this visual trickery

agency chicls are fecling mote
nsecure than ever before. “In-
creased M&A activity in the PR
industry may be more todo with
multiples shrinking than a gen-
cralindustry uptum,” be says"A

the benefits of security
Whenti 3

P.mu.hra tive is Gilenn
Karwonki, § and MD of
Minncapolis-based Karwoski &
Courage.“We've definitely wwen
business pick up, and in out cxe
i of th Cating Wk
expansion exist -
ness we have,” he says® think

riladee e et 5

it makes :‘dm o rtmainllurhd;
pcmknl & control
)whnim\\“lgl things tum
south however, it'snice to have a
7 firm 1o Jlean on.” He focks
then that the M& A activity may
actually be indicative of the
reccssion s effect on the market,
rather than a sugn of recovery.

ingly mild” and that 'fm:-ﬁl
could be theee or four

recent ¢
PR pros be forgiven for

1o recognize Businexs-
Week's “mild™ recession as the
same one that has forced man:
firms to restructure, parc bacl
wmﬂ\lxnmmﬁr;\

1 spending on ut
mptobuchilhnhulnt)ur
are finding reason (o )
whether there are now agm that

could be tmmincnt
S
actraty mi 2
m‘l‘;dnhmbepﬂqm«.
up on the two previous. ™

Holmes - whd lﬁul :

1 10
support tl: premisc that the
econamy given
that M&EA activity s more pen-
w-»mlm

[y 4 e loo

“H new business is an
economic indicator, t

Pocdtive sapm
But there are other signs of a
;g:;iul improvement in the

wous, however, Many

of the ml.lbcmdmm

y. mamcly that
people are reporting an increase
in new business, combined with

joes are still sufl
ﬁﬂmqmm to that mam
and that may have foroed some
ey woaki ey
abons w I prev
have considered” He alio

A seniof executive at one of
New York's top IR abo

agency
points to the Lact that smaller

Loaiast

an all-img slowing in the
rate at which clicats desert firms.

Diamond says WSW picked
up$3million in new business Last
month, while stemming the loss
of business that characterized
ol it b o

¢ Hopson, ol

COO of Publicis r)'hk!g.rwm|
a simalar increass in activity:~I(

speniing Lt year ha_vcdoaahl
w0 cxisting agency
tcl.u'nm!ugumn they look at
ram; again
At :ma the year we were

t:{bﬂmg flat to 5% growth
Now our projections are calling
for solid 10M%6-15% growth™
Hob Angus, partner at ARR

i ’ aumi-

Bew business, he adds “We're
a0t out of the woods yet.

chent pending is starting 1o 0=
orease, many functions handled
by us have been diverted inter-

ith beckd - 1
with agencics a8 cager a8 us 10
make up for kost B n 2000~
lluuug_'l:'aﬂerd‘l‘:‘l:!;hm' .
man and CEQ, s similarly can-
tious, Rathes than pointing lothe
al  predictions the

ral Reserve o of
BucinensWerk, he points 10 an
article in last week's Wll Street
Journal, cotitied “PBusincuses

Partners s exy 3
lar phenomenon in California.
peopic that started companics
that didn’t make it have been
thiaking up the next big thing.
and we see some of them starting
1o come to market. We are get
ting boaa fide new business
from legi

chients with moncy 1o spend” |
Betsy Crmﬁ(m

partner of Washing-
ton, DC-be (_‘uglg:n(‘mm
mmnlﬁdm; umin
business is spurred x« by
of existing accounts.
" clients are getting more
work.and that means more work
for us 1o0,” she says “And they
are more interested in work that
will grow their business, and not
asmuchin PR™
While Kratz and Karwonki,
among others, fecl new businew
activity is picking Hrom
all indistricx, others l{}el His
more sectorspeafic. Howard
Rubenstein, founder and presi-
dent of Rubenstein Associates,
has noted a coatinuing uplift in
crisis work and real estate, while
media chicnts “still struggle.”
Dana Sokolsky, cof t of
San Francisco's Spark PR, sces
“wircless and enterpre soft-
ware ™ as booming arcax Bonnie
Goodeman, GM at Hill & Knowl-
ton in LA, reports an uptick in

new business 18 an
indicator, things arc indeed
beginaing to tumn around. We're
involved in twice the level of

itive pursuits we were at

< this time bast year.”

Ogilvy PR Worldwide chair-
man a.n;i‘c CEO Bod Sd!lmh:\ [
sccing the same uptick, “1 have

3 sccn more RFPs and
30 the past sx weeks than |
saw in Lhe Last six months of 2001,
We've also had a lot of clicats
who held back on spending in
the Lat quarter who are now
starting to reopen their wallets™
David Kratz, president and
CEO of Magnet Communi-
cations - oae of the ies to
make an acquisition in the last
quarter - sccs things similarty
10 Seltrer, *1'd say new business
activity s doeble what it was in
the Last six monthy™

Chock Meyst, chairman and
CEO of Agcocyfinder, says this
s a trend for smaller ies as
well o the glants, adding that,
~Search actrit m‘l‘npl:k
ing upsinoe it
January X002 volume topped
March 201, our highest traffic
month during all of Lt year. Our
agencyes abao report that they are

cxpericncing  more activity.”

P FEF program:

well a3 3 wave of activity stound

Diamond agrees that
financial relations and IR work is
picking up and sayx the con-
sumet scctor has stayed stroog.

Tempering the enthunuaum
While mc:x‘)hm ives, some
agency «till guard
over-optimium. .\ummw
cis Dialog’s Hogron sect more

de | heep reading that

the economy is improviag...
| still worry that we have not

seen the worst”™

2 bottom. But amy uy
been slow in ¢x
modest at beat

sing bottom line blocs " The arti-
cle outlined the mmnamm

of recovery, 0% are
nc\l“w"hnkim out the cham-
rmw and that though the
DI dicd mot show Last year, cof-
porate profits were down 15.9%
- a fact that has taken its toll on

worid s that there 1 still a great
dealof caution in

Paster."A couple of
one feh the market had n
bottoen. But any uptim has boen

slow in coming, and modest at
best. As The Wall Street Josrnal
snted out, companics afe re-
uctant (O resume until
they see a turn in profies That's
conustent with our cxpetience™
Enc Yaverbaum, cofounder
and presadent of Jericho Com-
munications, agrees: “While 1
keep reading that the econoary
B improving - and there is a
ity - 1 oy st e
activity - we
M\rgxmmewmmu
the cconomy,it'sstillin
troubie. Ifit pets moch wone, we
will be leclng that boog before
bere. And

our recovery
Wall St o it

g will amount to nothing but
povt pla ¥

(su{.n:| L hrnﬂ the watch-
word. While ¢  mounting
evidence of new business for the
PR indostry, n::m:“hi‘l
“Surprise™ could still term oot 1o
Sopty il i kg o fhe
appty thew wine t o
m;ﬁ}:g:mndlhiml-'-
newey gromth



