PRWEEK

September 24, 2001

Eric Yaverbaum

Founder

Jericho Communications, New York

The most important thing media relations execu-
tives should be doing now is carefully monitoring
the news.Itisimportant to see which beat reporters
el (i.c.,feature lifestyle,home, family,etc.) will be get-
ting back to their regular schedules over the next few weeks. By
monitoring the news,one will notice that right now itisn’t wise to
pitchthecitydesk at The New York Times, or evennationalmorn-
ing shows. It’s also important to monitor local media markets
that were notasimmediately affected as New York and Washing-
ton,DC,as they might be more inclined to get back toregular re-
porting over the next couple of weeks and will be the media out-
let contacts to consider prioritizing for company news unrelated
to the attacks. When returning to regular media outreach over
the next few weeks, it’s important to be very conscious of a jour-
nalist’s world right now. Your approach should make it clear that
| you understand that the most important thing is informing the
American public on the country’s situation. Be sensitive to the
types of PR campaigns you launch during this period. You don’t
' want to support something inappropriate. Since the tragedy we
'have seen movies and other media change and postpone pre-
' miere/launch dates because the content could be seen as offen-
sive.Inaddition,because of the tragedy,the media willlikely seek
“feel-good” stories over the weeks and months to come.




