Centrnl Dauphin High School alum-
nus Eric Yaverbaum began dolng
public relntions while studying mar.
keting mt American University in
Washington some 20 yenrs ago,

Now president of Jericho Commu-
nications Ing., a New York-based pub
Iie relationsfirm. Yaverbaum shares
his marketiag secrets o a new pukli
cation, "Public Relntions Kit for
Dirmmies™ (DG Books, $29.99),

Yaverbaum and collaborator Bob
Bly have produced a first-class blue-
print on the Ins and outs of selling
voursell, vour business or someons's
product. Yaverbaum describes the
346-pige book and companion CD-
ROM as a *PR agency in a hox.™

“This book I8 n sigmificant guide
for individuals or small businesses
who don't have the resources for
public relptions. ot [it] also offers a
unigue ingight into PR that will ben-
eflt people who have years of indus
try experjience,” Yaverbaum said.

The comprehensive book gives
step-by-step details on all facets of
public relations from contacting po-
tential clients to writing news re-
leases.

Marketing secrets told, and it’s good PR
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Yaverbaum (= eofounder of Jeri-
cho, which has an office in Seatile
ancd a list of clients from American
Express o Sony. Bly is an indepen
dent copywriter and author of 45
books. Yaverbaum was co-author aff a
1% book, "Il Get Back to You"
which offered a wellspring of tips
about getting return phone calls



