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‘Queer Eye’
may nspire
shoppmg

A new survey of shoppers sug-
gests that there may be a Fab Five
Effect in the nation’s spending
habits.

The survey of more than 2,600
shoppers at malls in seven major
cities found that men were five
times more likely than women to
go shopping on Wednesdays fol-
lowing a new episode of Bravo’s
“Queer Eye for the Straight Guy.”
(The show airs at 10 p.m. Tues-
days on cable channel Bravo.)
Nearly half of the men surveyed
said they shop with another guy
on post-“Queer ' Eye” Wednes-
-days, as opposed to just 12 per-
cent who do so on other days.

Shoppers said “Queer . Eye”
fashion maven Carson Kressley
was more likely than any other
celebrity endorser to have a posi-
tive influence on their purchases.

Jericho Communications, a
New York-based public relations
firm, conducted the survey of
2,654 shoppers at malls in Bos-
ton, New York, Chicago, Los An-
geles, San Francisco, Washington
and suburban Philadelphia.
Shoppers were asked which of 32
potential celebrities - ranging
from Kressley to Michael Jordan
to Bill Clinton - whose products
they would be most and least
likely to buy.

“Bachelorette” bride-to-be
Trista Rehn was the least likely to
have a positive effect on a prod-
uct, getting 13 percent of the
votes in that part of the survey.
That can’t come as good news for
the long list of sponsors featured
on ABC’s “Trista and Ryan’s
Wedding.” — zAP2IT.COM
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